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HIGHLIGHT IN A GLIMPSE!

Background: Founded in 2008, with a proven
financial and qualitative track record.

National coverage — own local field force with 6
regional branches (Sibiu, lasi, Timisoara, Cluj,
Constanta, Brasov), covering the entire territory,
multiple logistical and storage points and over 1200
professional field professionals (supervisors, brand
ambassadors, hostess, decorators, drivers, helpers,
promoters, photographers, technicians, artists, etc).

Accountability and measurement: constant
growth of the group’s figures every year with 2
digits, reaching in 2025 a number of 48 employees,
over 1120 projects and over 10 mil euro turnover.
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CREDENTIALS

proven track record of delighted partners
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We give our clients a competitive edge by mventmg fresh, socially relevant and sharable
first-hand brand experiences that connect humans with the brand’s underlying purpose.




&

Events and festivals
activations

i

Landing page
development

¢
o
Strategy & Trade Marketing (in-

Creative Services store activations &
POSM production)

o_ o
Jw] | |
Consumer National sales

mechanism & prizes conferences
management

2

Corporate
Communication &
Employer Branding

A0
(—

Human resources
recruitment

al

121 activations

=

Logistics and
transportation



OUR NATIONAL AND GLOBAL FOOTPRINT

The national team that we have been working with for over 10 years covers every county and has extensive experience
in implementing BTL and retail campaigns (campaigns with promoters, in-store and outdoor, production &
implementation of POSMs, obtaining authorizations for activations, logistics & transportation, etc).
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48 City Manager

6 regional branches (Sibiu, g ‘ et L1 Ares Manageri
Pitesti, Constanta, Brasov, —L

Cluj, lasi)

1 central warehouse

7 regional warehouse




HOW ARE WE DIFFERENT

We give our clients a competitive edge by
inventing fresh, socially relevant and
sharable first-hand brand experiences that
connect humans with the brand’s
underlying purpose.
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The Highlight Family
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OUR BIG PROMISE

ACCURATE execution!

« Accountable and always prepared

« Credentials — proven track record of delighted clients
« Cost-effective and customer-oriented proposals

* Unique and creative mechanisms

* Results oriented, responsive and proactive

« Attention to details

- Territorial coverage

- Emotionally involved




ACCOUNTABLE and always prepared team

Trustworthy Client Service: 3 teams consisting of 16 people with 1-22 years of experience;

Strategic & Creative great minds: We have 2 internal strategy and creative teams, specialized in BTL
concepts and communication, one is located in Bucharest and another in Cluj, consisting of: Group
Research Director, Marketing Strategists, Art Directors, Graphic Designers, Copywriters;

Digital Gurus: Web Designer, Senior Media Manager Specialist, Senior CRM Data Analyst;

High-Energy BTL Managers: The team consists of people with experience organizing BTL events and
campaigns in different fields, in the last 5-30 years.






COST-EFFECTIVE
and customer-oriented

We give our clients a competitive
edge by inventing fresh, socially
relevant and sharable

first-hand brand experiences that
connect humans with the brand’s
underlying purpose.

In your budget!




TRADE MARKETING

INSTORE SHOPPER / INSTANT WIN CAMPAIGNS
SPECIAL POSM CONCEPTS AND THEATRALIZATIONS
CATEGORY MANAGEMENT PROJECTS
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YOU. INTENSIFIED.

INTENSIFICA-TI FRUMUSETEA
PARULUI CU PREMIILE SYOSS

INTENSIFICA-TI FRUMUSETEA
PARULUI CU PREMIILE SYOSS

CUMPARA O SYOSS DIN ¢ ORIILE
* DE INGRUIRE, COLORARE SAU STILIZARE

INSCRIE BONUL FISCAL PRIN SMS LA 3723 SAU PE
* CAMPANIIHENKEL.RO/YOUINTENSIFIED 51 POT
CASTIGA PREMII PRIN TRAGERE LA SORTI
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ONDULATOR JACHE‘A
MULTISTYLER % 74 KIMONO

DYSON HS0S

FETE DE PER

Intensifica-ti frumusetea
parului cu premiile SYOSS!

colorare sau stilizare péar, inscrie-te prin completarea
formularului de mai jos si poti castiga prin tragere |a sorti unu

dintre premiile campanie

tyler Dyson HS0S Airwrap

« 3 Jacheta Kimono negru cu design floral

« 5Setde 2 fete de perna din matase

« 5 Carduri Cadou Carrefour in valoare de 500 RON -
pentru consumatorii ce achizitioneaza produse Syoss din

reteaua Carrefour

Pentru mai multe detalii v rugém =& consultati regulamentul

sau regulamentul exclusiv Carrefour




SYOSS - Intensify your hair’s beauty

with SYOSS prizes!
INSTORE POSM
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LA CUCINA DI PERONI - ROMANIA
MT VISIBILITY KIT

Client: Peroni Nastro Azzurro
Project: Instore campaign

Challenge:

* Increasing brand visibility and informing the consumer
regarding the Peroni Cucina concept, the association of
Peroni Nastro Azzurro beer varieties with various dishes, as
well as the partnership with Chef Richard Abou Zaki plus
the new limited-edition package containing 6 PNA bottles
and a plate with a premium Mediterranean design.
InfForming about the types of beer, the moments and
occasions of consumption.

Services provided by the agency:
* Developing the creative concept and design for all

communication materials
» Setup production and transportation

PERONI

AZZURRO




LA CUCINA DI PERONI - ROMANIA
MT VISIBILITY KIT
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LA CUCINA DI PERONI - ROMANIA
MT VISIBILITY KIT




TRADE VISIBILITY
PERMANENT PRODUCT PLACEMENTS
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KOZEL - MEEEREU IMPREUNA - Tu

pedalezi, Kozel doneaza!
INSTORE POSM

Client: Kozel
Project: Instore POSM - Kozel “MEEEREU IMPREUNA - Tu pedalezi, Kozel
doneaza!”

Challenge:

Developing and implementing POSM materials with the objective of bringing the
brand experience from outdoor and digital into the modern retail environment.
The challenge was to maximize visibility across 20 Kaufland stores nationwide,
through creative solutions adapted to limited retail space and shopper behavior.

Services provided by the agency:

» Creative concept & design for multiple POSM executions (wobbler, shelf
stopper, neckring, 1-pallet placement).

* Production and delivery of visibility materials in line with brand and quality
standards.

» |Implementation of the campaign in 20 Kaufland locations, ensuring consistency
with the national “MEEEREU IMPREUNA - Tu pedalezi, Kozel doneaza!”

 Strategic recommendations on shopper flow and placement in high-impact
retail areas.
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PERONI NASTRO AZZURO STILE CAPRI

NCP
Instore POSM

Client: PERONI NASTRO AZZURRO
Project: Instore POSM

: 5.
Challenge: | | InsuiacaeR
Increase brand visibility and generate interactions with the _/-/ < B

audience

Services provided by the agency:

» Developing the creative concept and design for all
communication materials

» Setup production and transportation

» Production for visibility brand elements

» Production of setup elements and prizes
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CAMPAIGN TEATRALIZATION
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Peroni Nastro Azzurro

Instore campaign

Client: Peroni Nastro Azzurro Stile Capri
Project: Instore campaign

Challenge:

 Increase brand visibility and generate interactions with the
audience

« The sampling action took place in 4 Auchan locations in
Bucharest

Services provided by the agency:

 Setup production and transportation
« Production of branding elements
* Recruiting promoters
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URSUS LEGENDAR -Al FILTERS

Instore & Digital campaign

Client: URSUS
Project: Instore campaign

Challenge:

 Increase brand visibility and generate interactions with the
audience

« Development and implementation of the campaign both in
the digital and in-store environment

« Find a different way for consumers to interact with the
brand

Services provided by the agency:

« Developing the creative concept and design for all
communication materials

» Online campaign platform development

 Setup production and transportation

« Production of branding elements

 Recruiting hostess
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COOLER RENOVATION
Instore POSM

Client: URSUS COOLER
Project: Instore POSM

Challenge:

Complete change of the visual identity of the Ursus Cooler
brand

Increase brand visibility

Services provided by the agency:

* Developing the creative concept and design for all
communication materials

» Setup production and transportation

* Production for visibility brand elements




EOG WITH THE NEW VISUAL IDENTITY




URSUS COOLER

Instore campaign

Client: URSUS COOLER
Project: Instore campaign

Challenge:

* Increase brand visibility and generate interactions with the
audience

« Find a different way for consumers to interact with the
Ursus brand

« The Focus was on the new visual identity of the Ursus
Cooler brand but also the launch of the new Ursus Cooler
Soc and Lime assortment. The sampling action took place
in 10 Auchan locations in Bucharest

Services provided by the agency:

 Setup production and transportation
« Production of branding elements
* Recruiting promoters







TRADE VISIBILITY
LAYS SPECIAL PRODUCT DISPLAYS

Client: PepsiCo
Project: Special Display

Challenge:

Creating an instore disruptive product display to suggest a
direct association between the brand and the moment of
consumption - at home, while watching movies

Services provided by the agency:

» Creative concept & POSM development

 Special production

* Implementation of POSM in special designated areas in
Auchan stores







KOZEL DARK, URSUS COOLER,
PERONI NASTRO AZZURRO
STILE CAPRI, URSUS NEW CORE

Client: Kozel, Ursus Cooler, Peroni Nastro Azzurro
Stile Capri, Ursus

Deployment: Auchan & Carrefour

Challenge: To give consumers the opportunity to taste
the most awarded beers with specific and aromatic taste
For every drinking occasion. Each consumer was invited
to receive a bottle of each type of beer.

Services provided by the agency:
* Creation, production and implementation

 Human resources: recruiting, training and coordinating
the entire team activation
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SAVEX

Instore campaign

Client: FICOSOTA
Project: Instore campaign

Challenge:

 Increase brand visibility and generate interactions with the
audience

« Find a different way for consumers to interact with the
Savex brand

« The sampling action took place in 50 locations nationwide.

Services provided by the agency:

 Setup production and transportation
 Creative development promo stand
« Production of branding elements

* Recruiting promoters




SEMANA

Instore campaign

Client: FICOSOTA
Project: Instore campaign

Challenge:

 Increase brand visibility and generate interactions with the
audience

« Find a different way for consumers to interact with the
Semana brand

« The sampling action took place in 50 locations nationwide.

Services provided by the agency:

Setup production and transportation
Creative development promo stand
Production of branding elements
Recruiting promoters




EG Vitamin Syrups Launch

PERMANENT PRODUCT PLACEMENTS
Client: Eckes-Granini Group

Project: POSM Toolkit for EG Vitamin Syrups Launch

Challenge:

Developing creative proposals for POSM materials dedicated to a
new, very small product format (65ml Vitamin Syrups), with the
challenge of ensuring high visibility and impact in-store, while
adapting to various markets and retail environments across
Europe.

Services provided by the agency:

» Creative design & concept proposals for multiple POSM types
(shelves, floor displays, prepacked displays, impulse placements)

» Adaptation of proposals to country-specific requirements
(Germany, Austria, Switzerland, Denmark, Finland, Sweden)

» Development of visual mockups

 Strategic recommendations on placement, shopper flow and
visibility hot-spots in retail

» Deliverables prepared in editable formats for local adaptation
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LAY'S
INSTORE SHOPPER CAMPAIGN
Carrefour

Client: PepsiCo
Project: Lay's Summer 2023

Challenge:
Creating a SHOPPER CAMPAIGN concept and mechanics incl
development of communication materials.

Services provided by the agency:

* Creative concept for promo, promo key visual, visual
adaptation forall POSMs and secondary placements

» Production for all materials

* Transportation & implementation in stores across the
country, 6 retailers

* Purchasing prizes

» Drawing and contacting winners, awarding prizes
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LIPTON GUSTA, ZAMBESTE SI CASTIGA CU
INSTORE SHOPPER CAMPAIGN ‘ LIPTON ICE TEA! _

e

sau MARELE PREMIU

-
Cllgnt: Pe_pS|Co 1 CUMPARA
Project: Lipton Summer 2023 oricare Lipton Ice Tea
| | INSCRIE BONUL
Challenge: : pBAODADRLDE 2 www.lipton.ro/carrefgfxr
Creating a SHOPPER CAMPAIGN concept and GONFLABIE 3 SIPOTI CASTIGA
mechanics incl development of communication i ZILNIC P tagere (s sory premi| dipice

materials.
Services provided by the agency:
» Creative concept for promo, promo key visual, visual

adaptation for all POSMs and secondary placements
* Production for all materials

» Transportation & implementation in stores across the MALLORCA
country, 6 retailers "°"°$:;°::;“"°
* Purchasing prizes r PREMIU

» Drawing and contacting winners, awarding prizes
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PEPSI WINTER
TRADE CAMPAIGN
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TRADE VISIBILITY
GENERIC PEPSI PRODUCT PLACEMENTS

Client: PepsiCo
Project: Placement Pepsi Generic

Challenge:

Proposing placements to be used over a longer period of time
which can be rebranded from one campaign to another.

The placements were produced in Q1 and were rebranded
with different graphics in each quarter.

Services provided by the agency:

» Creative concept

» Creative setup design

» Technical design

« Production in series/rebranding elements production
* Transportation & implementation
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PEPSI MEALS GENERICS \ ‘-,...MMMERITA

The description of the project: Branding adaptation for pre-
existing POSMs

Challenge: The agency's task was to adapt the campaign’s
generic Key Visual for a series of pre-existing placements.

Agency contribution:
Concept adaptation
POSM's development & production
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PEPSI MEALS TT

The description of the project: Development of a shopper
marketing campaign under the Pepsi Meals brand concept in the
Traditional Trade channel

Challenge: The agency was tasked with adapting the Pepsi Meals brand
concept into an attractive shopper campaign tailored for the Traditional
Trade channel, with simple to understand mechanic and relevant and
attractive prizes — collectibles glasses, designed to stimulate sales and
increase brand visibility.

Agency contribution:

Creative concept and materials development
Prizes design (collectible glasses)

Logistic production & management

Delivery of the POSMs at national level

CE E BUN..MMMERITA
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siPRIMESTI* UN PAHAR pE coLECTIE.
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PREMIILE PEPSI
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CE E BUN ..MMMERITA
PREMIILE PEPSI

CUMPARA ORICE PRODUS PEPSI, MIRINDA, 7UP
SAU MOUNTAIN DEW iN AMBALAJ DE 2L SAU 2.5L

siPRIMESTI* UN PAHAR pe coLecTEE.
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PREMIILE PEPSI

CUMPARA ORICE PRODUS PEPSI, MIRINDA, 7UP
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PEPSI MEALS KA

The description of the project: Development of a shopper
marketing campaign under the Pepsi Meals brand concept in
modern trade channels: Carrefour, Auchan, and Mega Image.

Challenge: The agency was tasked with adapting the Pepsi
Meals brand concept into an attractive shopper campaign
tailored for modern trade consumers, with relevant prizes
designed to stimulate sales, increase brand visibility, and
strengthen Pepsi’'s awareness among shoppers.

Agency contribution:

Creative concept for the Shopper Campaign
Development and production of customized POSMs
Transportation & implementation at national level
Development of promotion Landing page
Purchasing prizes

Drawing and contacting winners, awarding prizes
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PEPSI MEALS LKA

The description of the project: Development of a shopper
marketing campaign under the Pepsi Meals brand concept in the local
key account Annabella

Challenge: The agency was tasked with adapting the Pepsi Meals brand
concept into a simple to understand yet attractive shopper campaign
tailored for the local key account — Annabella, with relevant prizes
designed to stimulate sales, increase brand visibility, and strengthen
Pepsi's awareness among shoppers.

Agency contribution: Creative concept, logistic production &
implementation
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PEPSI SUMMER GENERICE

The description of the project:

Challenge:

Agency contribution:




']

2284
ASS

/
N




SABTHYS '8 e W apke




PEPSI SUMMER MT

The description of the project: Development of a shopper and trade
marketing campaign for the summer season across key retail accounts,
based on the Pepsi Summer brand platform.

Challenge: The agency was challenged to adapt the Pepsi Summer
brand concept into shopper campaigns within major retailers, using
relevant mechanics and attractive prizes for the target audience in order
to drive sales and generate brand awareness.

Agency contribution:

Adaptation and development of the creative concept for key retailers,
sourcing and purchasing attractive and relevant prizes tailored to each
retailer and their shoppers, landing page design and implementation,
design and adaptation of POSM materials specific to each retail
environment, production and field deployment of POSMs, as well as
support and execution of in-store decorations and implementations.

VIBE-UL TAU,

PREMIUL TAU!
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PEPSI WINTER ON-PACK PROMO

The description of the project: Pepsi On-Pack promotion
for the winter season

Challenge: Creation of engaging and easy-to-understand
materials for an on-pack winter promotion, designed to attract
consumers in traditional trade

Agency contribution:
Concept adaptation & development
POSM's design & development

UN PAHAR DE COLECTIE /@)Q |

iNEDITIELIMITATA.

.
/'

ACHIZITIONEAZA ORICARE PRODUS PEPSI, MIRINDA,
7UP SAU MOUNTAIN DEW iN AMBALAJ DE 2L SAU 2.5L
SI1PRIMESTI UN PAHAR DIN COLECTIA DE SARBATORI.

Achizitioneaza oricare produs Pepsi, Pepsi Zero, Pepsi Twist, Pepsi Twist Zero, Mirinda, 7UP sau Mountain Dew In ambalaj de 2L sau 2.5L si primesti un pahar, in limita stocului
disponibil in magazine. Campania se desfagoara in pericada 15 octombrie 2025 - 15 ianuarie 2026. Imaginile produselor sunt cu titlu de prezentare.
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INEDITIE LIMITATA.

CASTIGA
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INEDITIELIMITATA,

CASTIGA
UN PAHAR DE COLECTIE
IN EDITIE LIMITATA.
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PEPSI

Pepsi Untold | Shopper Activation - Kaufland
Cluj

SIMTE VIBE-UL PEPSI
Sl CASTIGA PREMII DE FESTIVAL!

CUMPARA ORICEPRODUS PEP'SI
iNPERIOADA 11.07-03.08.2025

K=& -' £5 CASTIGAINSTANT DUPA CASELE DE MARCAT

UNUL DINTRE PREMIILE CAMPANIEI

BANIPE BRATARA PEPSITWIST
UNTOLD ZERO ZAHAR O

*PREMILE SE POT RIDICA DE LA STANDUL DE PREMIERE iN ZILELE DE VINERI, SAMBATA $1 DUMINICA DIN PERIOADA 11.07-03.08.2025 IN INTERVALUL DE ACTIVARE AL PROMOTERILOR.
PROGRAM ACTIVARE - VINERE: 15:00-21:00, SAMBATA - DUMINICA: 11:00-17:00




PEPSI PROMO PACK: PEPSI + DORITOS

The description of the project:

Challenge:

Agency contribution:

IAUN PEPSI
sIPRIMESTT" UNDORITOS!

ACHIZITIONEAZA ORICARE PRODUS
PEPSI, MIRINDA, 7UP SAU MOUNTAIN DEW iN
AMBALAJ DE 2L SAU 2,51 SI PRIMESTI
O PUNGA DORITOS 60 G’




IAUN PEPSI
SIPRIMESTI
UNDORITOS!

ACHIZITIONEAZA
ORICARE PRODUS
PEPSI, MIRINDA, 7UP
SAU MOUNTAIN DEW iN
AMBALA.J DE 2L SAU
2,5L SIPRIMESTI
O PUNGA DORITOS 60 G

IAUN @

SIPRIMESTI" UN Doritos

ACHIZITIONEAZA ORICARE PRODUS PEPSI, MIRINDA, 7UP
SAUMOUNTAIN DEWiN AMBALAJ DE 2L SAU 2,5L
S1PRIMESTI O PUNGA DORITOS 60 G’

azine. Campana i perioada 15 Septembrie - 14 Dec
Imaginile produsef e prezentare




PEPSI WINTER MEGA IMAGE

The description of the project: Pepsi Shopper Campaign in
Mega Image

Challenge: Develop a shopper campaign for the Mega Image retail
stores

Agency contribution:

Creative concept for the Shopper Campaign
Development and production of customized POSMs
Development of promotion Landing page
Purchasing prizes

Drawing and contacting winners, awarding prizes
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= IA-TI DOZA DE CRACIUN
SICASTIGA CU PEPSI!

»

/Q)Q e 2 PERSOANE i ISLANDA

1. CUMPARA 2.INSCRIE 3.POTICASTIGA
ORICE PRODUS PEPSI, TUP, BONUL FISCAL PE PREMII DE IARNA PRIN
MIRINDA SAU MOUNTAIN DEW PEPSICOSMILES.RO TRAGERE LA SORTI

Achuz dncmaus oo pamcies Pagen, Peqran Zeac, Pragee Twesl, Pugoe Twesd Zarn Mo ZUF s Mousdsen Deo fnse ey dhe 2L sso 2 50 00 gorsess wn pedier,
i sl deponb l In magazine. Sampand oo des'32ar) In pancdda 5 ocerbie 2025 - 15 amuane 2026 Imagi s predure o sure tu th Ze presemam
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LIPTON TRADE VISIBILITY
POS SHELF SIGNAGE

Client: PepsiCo
Project: Shelf signage for Lipton in MT&TT

Challenge:
Proposals for placements that have a great visual impact

Services provided by the agency:

» Creative design

 Site visits for measurements and technical input

» Technical design

* Production

* Transportation & implementation in various locations
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PEPSY LOYALTY PROGRAM @
DEPASESTE-TI

Client: PEPSI PQFTA DE

Challenge:

Development of the mechanism and strategy for promoting
PepsiCo portfolio through a customer loyalty program in the
targeted partner locations for Pepsi Cola Regular, Pepsi Max,
Pepsi Lime, Pepsi Vanilla, Pepsi Twist product range.

Activation details : Shopper campaign with prizes.
Services provided by the agency:

» Strategy and loyalty program development

» Creative concept for the campaign, prizes proposals and
acquisitions, campaign official requlation development and
authentication development for communication

* Winners database administration

* Contacting winners, sending prizes, collect confirmations.




PROGRAM DE LOIALIZARE A CLIENTILOR

Potential achizitii Pepsi Nivel 1 Nivel 2 Nivel 3 Nivel 4 Nivel 5
ie 2020
& Cluster # cust
Depaseste valosres potentiebihs client cust . valoare valoare valoare valoare valoare
& Min Max crestere. crestere crestere crestere S
o voucher e voucher voucher e voucher P voucher
:y;t;:;a’:f?‘m;_’:_“ﬂ“" Lol RON RON minima E minima E E minima E minima E
Dapesesto velcaroe potenticluls do ochizitil produse Papsi mag Emag, mag Emag, Emag
participanta lo campanis in parioda 1 moi - 30 iunio 2020
AU YU S N SO vt S W e A 1097 3.000 4999 |  10% 300 15% 380 20% 450 25% 500 30% 540
do pona Io 1880 RON.
enmpanke In perkoca | el - 30 unie 2020 cs misimum 20% sl B 453 5.000 9.999 10% 530 15% 670 20% 800 25% 875 30% 950
castigl garantat voucheiw eMAG in veloere de 1580 ROR.
C 125 10.000 20.000 10% 1050 15% 1320 20% 1580 25% 1700 30% 1880

PROGRAM DE LOIALIZARE A CLIENTILO

Materialul de pr:

e a campaniei va avea 3 parti cu perfor. Vom produce cate un presenter pentru fiecare cluster (A, B, C)

* Imagile svcduteicr st o) te Ge prameiae

2 dintre parti raman in posesia clientului:

= Fata: prezentare portofoliu participant + comunicarea premiului

= \Verso: detaliere mecanism cu cele 5 niveluri + formular personalizat, pe care agentul il completeaza cu pragurile valorice
ie sa le atingd

AGENT ECONOMIC: AGENT ECONOMIC:

* Fata: mecanismul campaniei.
* Verso: detaliile clientului informat despre campanie si pragurile de incentivare

ADRESA SEDIU: ADRESA SEDIU:

personalizate.

MNUME LOCATIE:

ADRESA LOCATIE: ADRESA LOCATIE:

Froduse Ea
Carmpania in perioda | mal - 30 kinke 2520 cu snkrem 15% 30
Camtigl gureeiat vouchrs wMAG b valoare e 380

NUMAR TELEFON:

kil Papal L

Froduse recipants

armpani I porioda | inal - 30 M 203021 s 205l GIRAEL & NIVEL 2
| g

ot gararist wouchers sMAD i valcare de 450 BORL

achiitl produse Pepsl participasts ln
Campania Iy parioda | fal - 30 kink 3030, &4 Sk 29K il
cantigl punatr wonchers sMAL i vaicere de 568 Boa

POTENTIAL POTENTIAL
ACHIZITI e prochsen Evgot pardpumte ACHIZITHI
PRODUSE PEPSI e v ios i tesoare e Sup hm PRODUSE PEPSI
MAI-IUNIE 2020: MAI-IUNIE Z020:

NUME REPREZENTANT ORGANIZATOR: NUME REPREZENTANT ORGANIZATOR:

b wmkmon e o S B0 BN, ! — - o -
LMl - Ml 1L, o Vi . s, AT, A, Tl 42 113 RN s -8 Ml B, Calas Bchrar] B, Mo, RIS, Aarks, Tabafia 443 73 AT KX




OTHER Trade Marketing
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CAMERA
INSPIRATIEI
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Display 2
50x33x133 cm

Display 1
diametru 33cn/ h:122 cm
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A Unified, Premium Experience for
Carrefour Shoppers

Highlight Agency was invited to shape a cohesive and
memorable experience for Carrefour Baneasa shoppers
within the Beer & Spirits category — designed to seamlessly
complement the already established Wine universe.

Working with Ursus Breweries and Pernod Ricard, our
mission was to develop a unified visual concept that blends
the distinctive character of each brand into a modern,
premium and easily recognizable category experience.

Our approach focuses on:

* creating a coherent visual identity across Beer & Spirits;

* developing modular and multifunctional display
solutions for versatile in-store use;

* Integrating industrial-inspired design elements — copper
pipes, wood textures and adaptive lighting — for a refined
and contemporary look.

The result: a Fluid, premium and intuitive shopper
journey that elevates Carrefour’'s Beer, Spirits & Wine
section into a destination in itself.
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Let's start
drawing attention!

Getin touch: Follow us on:
oFFice@hlagency.ro Highlight Agency Insta Page
www.highlightagency.ro ﬁ Alelile bt snieriny FE P

Highlight Agency LinkedIn

u Highlight Agency YouTube



http://www.highlightagency.ro/
https://www.instagram.com/highlight.agency/
https://www.facebook.com/hlagency.ro
https://www.linkedin.com/company/highlight-agency-srl
https://www.youtube.com/@HighlightAgencyBTL

Thank You!
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